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+ Turning Security into an Opportunity
To illustrate the power and ease of use of VIP Access for Mobile, consider the following
scenario:

A financial services company decides to participate in the VeriSign® VIP Authentication
Network as a credential issuer. This company begins offering multiple forms of branded
credentials including mobile phones and credit card-sized credentials to its customer base.
The financial services enterprise markets the increased security of its online services as a
distinct advantage of its offering.

The company educates its customers on the value of 2FA and its ease of use. Consumers
understand that the 2FA credential they receive from the financial services company can
also be used to authenticate their identities to other Websites participating in the
VeriSign® VIP Authentication Network.

Many of the company's customers adopt 2FA, selecting a credential form factor from the
variety of those offered by VeriSign and the financial services organization. Figure 2
shows the broad range of credentials that VeriSign VIP supports.

The mobile credential option is the most popular choice among the company's
customers since it requires no additional physical item for the consumer to have on
hand. The consumer enjoys both convenience and greater security. It’s also the option
with the lowest cost and level of effort for the company since there is no token or other
form factor that must be purchased and deployed to the customer.

As 2FA adoption within the customer base spreads, customer confidence and trust is
improved dramatically. More customers begin to take advantage of the company’s online
services, reducing operating costs. The drop in operating costs enables the company to be
more competitive in its offerings to attract greater numbers of new customers.

Figure 2. VIP Credential Form Factors




